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BRIEF
What is drunk elephant?
Drunk elephant is a high-end skincare brand that sells products that uses
ingredients which directly benefit the health of the skin. There products are biocompatible  
and avoided “toxins” and controversial synthetics, along with any other ingredients seemingly 
linked to internal health disruption

Products:
- Serums
- Masks 
- Spot-treatments
- Cleansers
- Creams
- Sun protections

History:
- Founder: Tiffany Masterson
- Founded in 2012 in Huston, Texas
- Based in Huston, Texas
- Est. 100 employees
- Est. $150M in annual income

Mission Statement:
“Drunk Elephant’s mission is to deliver clinically-effective, biocompatible skincare formulated 
with both cutting-edge synthetic and natural ingredients; and without the ubiquitous “toxins”, 
sensitizers and irritants, such as the disruptive essential oils, that block the pathway to healthy 
skin. We pay close attention to pH levels and safety, as well as formulating with efficacious 
percentages of active ingredients. Our goal is to teach the consumer that “natural” doesn’t 
automatically mean good and that every ingredient should directly and only benefit the health 
of our skin or the safety of the formulation”



BRIEF
The company name:
“Drunk elephant believes that there are a variety ingredients are at the root of 
almost every skin issue, and when they’re removed entirely from your routine—
that is, when you take a “Drunk break”—skin can reset and return to its healthiest, 
most balanced state”

Values:
- Drunk elephant really cares about the consumer’s relationship with the 
ingredients of their skincare products
- Only uses ingredients that directly benefit the health of the skin
- Drunk elephant wants their consumers to know they don’t take shortcuts with 
their ingredients to save money
- They want their products to express the qualities of healthy, glowy skin

Key Elements:
- Quality over quantity
- Less is more 
- Ingredients are key

Prices:
- Drunk elephant skincare products range from $18 to $134

Advertisements:
- Drunk elephant advertisements mostly consist
of print and social media ad campaigns
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TARGET AUDIENCE
Primary target:
Women aged from 18 - 40

Target Market:
Drunk Elephants target market is directed towards women 
who want to encounter a luxury skincare experience. Since the 
brand mainly focuses on the ingredients within their products, 
their target market is some what expected to hold a greater 
knowledge of skincare awareness compared to others.

Associations:
- high end
- healthy 
- trendy

Examples of audience:
- Young to middle aged individuals who are skincare
conscious and have stable enough incomes to purchase a
higher end skincare products
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